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ICA 2024 Media Opportunities

www.carwashmagazine.com

We’re With You
We’ve seen the ups and downs of this business and the amazing transformation of the car wash industry. Our perspective and coverage are shaped by 
this journey. We provide trusted, relevant, forward-thinking and thought-provoking content ranging from innovation to entrepreneurship, empowering 
you to become a confident, connected industry leader.

ICA Media Offerings:

The association’s  
members represent  
more than 15,000  
car wash locations  
across the globe.

ICA members make 
purchasing decisions  

for equipment and  
supplies, subscription 
services, marketing, 

building, design  
and more.

ICA media reaches  
car wash owners and 

operators as well as those 
involved in marketing, 

finance, human resources 
and maintenance.	 CAR WASH Magazine 	CAR WASH Magazine Show Guide
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The flagship ICA publication is printed quarterly and distributed 
to ICA members and targeted audiences.

CAR WASH Magazine reaches 2,500 key operator contacts and 
decision makers — the  most engaged of the engaged when 
it comes to the car wash industry.

The publication provides best-in-class content and design that 
informs and educates car wash operators around the globe, 
empowering them to be confident, connected industry leaders.

Full Color 1x 2x 3x-4x

Double-page Spread $5,123.50 $4,869.50 $4,609.50

Outside Back Cover $4,305.50 $4,093.50 $3,799.50

Inside Front Cover $4,093.50 $3,789.50 $3,629.50

Inside Back Cover $3,844.50 $3,579.50 $3,419.50

Full Page $3,487.50 $3,309.50 $3,129.50

1/2 Page $2,199.50 $2,089.50 $1,984.50

1/3 Page $1,679.50 $1,594.50 $1,509.50

1/4 Page $1,269.50 $1,209.50 $1,139.50

SPECS
Full Page no Bleed 
7" x 9.5"

Full Page w/Bleed 
8.625" x 11.125"

Double-page Spread 
w/Bleed 
17" x 11.125"

1/2 Page Horizontal 
7" x 4.583"

1/3 Page Vertical 
2.166" x 9.5" 

1/4 Page Vertical 
3.333" x 4.583"
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It’s an irrefutable fact.

Americans care about a 
clean vehicle. A lot.

Ninety-six percent of U.S. 
car owners and lessees 
washed their vehicle at 
least once in the past year. 
But it’s where consumers 
wash most o� en that’s 
most telling.

Eighty-nine percent washed 
at a professional car wash, 
an all-time record high. 

Consumer enthusiasm in 
the most important place 
of all — sales — is also 
at a record high, and that 
number is one operators 
and vendors are taking 
to the bank: $13.7 billion. 
That’s the number that car 
wash retail sales reached 
at year-end 2022, ICA 
estimates. 

This penetration and usage 

data comes from 
the 2023 ICA 
U.S. Consumer 
Pulse Study, the latest 
chapter in a research 
history that began in 1996. 
Conducted February 3-11, 
2023, the International 
Carwash Association 
Pulse® research consisted 
of an online survey of 
2,089 U.S. adults ages 18+ 
who own or lease a vehicle 
and have washed it at least 
once in the past year. The 
survey sample is census 
balanced (representative of 
the U.S. population) with a 
+/- 1.9% margin of error.

Six key observations and 
insights that emerged from 
this consumer survey tell 
a statistical story about 
consumers’ preferences, 
the impact of emotions and 
what drives their decisions 
when it comes to keeping 
their cars clean.

INSIGHTS 
into WHY 
CAR WASHING 
is at an
ALL-TIME HIGH
By Bob Klein, ICA Research Director

1America’s 
preference 

for washing 
at a car wash 
versus washing 
at home is 
a business 
owner’s dream 
success story. 
This graph 
demonstrates the 
dramatic growth in 
preference. In 1996, 
52% of consumers 
washed at home 
most often. In 2023, 
home washing has 
declined by 60%, as 
preference for a car 
wash skyrocketed 
to 79%.

We live in a world 
that doesn’t just like 
things to be easy 
and convenient. 
They demand it. 
It’s pervasive. 
Eighty-three percent 
of consumers say 
convenience while 
shopping is more 
important now 
compared with 
fi ve years ago. Car 
washes couldn’t be 
more on-trend and 
relevant.

Washed at 
Car Wash 

most often

Washed at 
Home most 

often
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Washed at 
Car Wash 

most often

Washed at 
Home most 

often

Based on 
research 

conducted in 
February 2023, 
available in the 

March 2023 edition 
of The Consumer 

Pulse
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UPCOMING EVENTS 
All events are ICA members only, 
except for The Car Wash Show 
and Car Wash Show Europe.

JULY 26: Pitch™ Webinar

OCT. 5: Consumer Pulse™ Webinar

OCT. 24-25: Women’s 
Leadership Experience™

SEPT. 21-22: 
Car Wash Show Europe™

MAY 13-15, 2024: 
The Car Wash Show™ 2024

www.carwash.org/pulse

The scope and frequency of our Pulse™ 
research has increased in 2023 to 
better help your car wash business 
stay competitive and to provide insight 
for future planning. Pulse gives ICA 
members exclusive access to research 
and special presentations from ICA 
Research Director Bob Klein. 

Our consumer and industry sentiment 
surveys are going out every 90 days. 
These capture the industry’s ongoing 
pulse, providing valuable and timely 
insights into the industry. The results 
are distributed to members in CAR 
WASH Magazine articles and integrated 
into The Pulse Report. 

We now have two issues of 
The Pulse Report available. The Q1 
report was released to members 
on Feb. 27 and the Q2 report on 
June 1. It is free for members and 
available to nonmembers for purchase. 
This quarterly report provides a 
comprehensive summary of the data 
collected during the respective quarter. 
It includes highlights from consumer 
research with analyses of economic 
infl uences and indicators that may 
impact the car wash industry. 

The Consumer Pulse debuted in March 
2023 and comes out twice a year. 
This report summarizes and analyzes 
a quantitative study we conducted in 
February 2023. The next issue will be 
released in October 2023 and will be 
available for purchase at a reduced 
rate for members. This report presents 
a deep dive into consumer behavior 
and replaces our previous bi-annual 
consumer survey.  ICA 
hosts a member-only 
webinar in conjunction 
with each release of 
The Consumer Pulse.
The next webinar will 
be Oct. 5. 
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ICA QUARTERLY REPORT

ICA 
UPDATES
ICA 
UPDATES

CAR WASH 
ADVOCACY
The past six months has 
seen a substantial increase 
in decisions by local 
municipalities to pause or 
restrict car wash development. 
The stated reasons vary from 
a belief that there are already 
enough car washes in a market 
to the risks of constructing 
special purpose buildings. 
We believe the lack of service 
sales tax revenue is also a 
factor in many places. To 
assist those operators who are 
trying to grow their store count, 
ICA has created a resource 
that quantifi es the dramatic 
increase in consumer demand 
in recent years and explains 
some of the characteristics 
of the modern express car 
wash, including payroll, water/
sewer fees, fundraising and 
environmental characteristics. 

Contact VP of Membership Megan Clark for 
more information, mclark@carwash.org.
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In Case You Missed It…
ICA’s LEAD car wash manager training program had some big 
changes and new releases that took place just before The Car 
Wash Show 2023. If you didn’t get a chance to swing by the 
LEAD booth on the trade show fl oor, be sure to check out the 
new training options and packages that debuted.

Most Exciting New Company Award
Mammoth Construction
The winner of the debut of the Most Exciting New Company 
Award was Mammoth Construction. “It is quite the honor. 
Plus, it’s nice to get recognized for being here and being part 
of this industry,” said Joe Gaw, founder/COO, mentioning 
that they’d been to The Show before, but this was their 
fi rst time exhibiting. “We got so many new contacts!”

Best Large Booth Award
NCS
The winner in the Large Booth category 
was NCS. “The booth represents the 
amazing team that NCS has,” said 
Andrew Clark, senior events marketing 
manager at NCS and lead on the design 
of the booth this year. Featuring a Lens 
Lounge and Bubble Bar, as well as two 
levels in its 100-by-120 footprint, “The 
booth represents a new generation and 
a new era of innovative ways to share 
our car wash technology,” Clark said.

Best Medium/Small Booth Award
Simoniz
Taking home the trophy in the Medium/Small 
Booth category was Simoniz, where the 40-by-
50 booth theme was all about the people. “We 
wanted to make sure people had a place to come 
to get out of the aisles, where they could come in 
and hang out with our people,” said Joey Plude, 
marketing manager at Simoniz. “We wanted 
it to be comfortable to have conversations. 
You can get chemicals from anyone. It’s who 
you want to work with that will infl uence your 
business decisions and partnerships.”
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ADVERTISING RATES and SIZES

* ICA Champions Partners receive a 20% discount.
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24  BE SMART ABOUT 
SITE SELECTION

16  INDUSTRY 4.0 FOR 
CAR WASHES

38  WHAT DOES THE 
FUTURE HOLD  
FOR CASH?

10  CONSUMER TRENDS 
INFLUENCING THE 
INDUSTRY

FUTUREFUTURE
SPECIAL EDITION 2023

CAR WASH 
OF THE

FALL 2023

The official magazine of International Carwash Association®

54 GOOD SCENTS

Smells, tastes 

can captivate 

your customers

28  RISE OF THE 

MEGAWASH

Football field-sized 

washes finding a niche

74 GROWING PAINS 

Before expanding, 

take a look under  

the hood

18  POPULARITY’S PERKS  

AND PITFALLS

Market saturation, moratoriums 

drawing attention

CAR WASH
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2024 CAR WASH Magazine Print Schedule

Issue Theme Artwork Due 2024 Ship Date
Q1 2024 – Spring Technology 1-19-24 March

Show Guide 2024 The Car Wash Show 3-4-24 May

Q2 2024 – Summer Business Strategy 4-24-24 July

Q3 2024 – Fall Marketing 7-24-24 October

Special Edition 2024 ROADMAP 2024 8-22-24 November

Q4 2024 – Winter Talent Management 9-25-24 December
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This special edition is centered around the three destinations 
of ROADMAP: Your guide to a stronger car wash business. 
ROADMAP features three solution-focused days, with each 
destination targeting a specific area of discovery and 
strategic planning.

• 	�Destination 1: People - Marketing/HR focused.

• 	�Destination 2: Products - Wash Solutions, Customer
Experience Solutions and Operation Solutions.

• �Destination 3: Projections - State of
the Industry, Pulse Research and
Economic Updates.

The issue will be distributed to ICA  
members and nonmembers prior to 
ROADMAP and there will be issues  
distributed at the event.

CAR WASH Magazine Special Edition

Full Color Price

Double-page Spread $3,500

Outside Back Cover $2,805

Inside Front Cover $2,655

Inside Back Cover $2,500

Full Page $2,425

1/2 Page $1,525

1/4 Page $895

ADVERTISING RATES and SIZES

SPECS
Full Page no Bleed 
7" x 9.5"

Full Page w/Bleed 
8.625" x 11.125"

Double-page Spread 
w/Bleed 
17" x 11.125"

1/2 Page Horizontal 
7" x 4.583"

1/4 Page Vertical 
3.333" x 4.583"

* 20% discount for ICA Champions Partners and companies
displaying and presenting at the ROADMAP Solutions Centers.

December 11-13, 2024
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